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about us
who we ane

aur reasan far baing
wWers wea com=a from
business as unuesual

the people

products slare locatar : aur valuas rMews investor ralations

who we are

The Body Shop International plc is a values driven,
high quality skin and body care retailer operating in
50 countries with over 1,900 outlets spanning 25
languages and 12 time zones.

Farmaus far craaling & niche markel sactor for naturally inspired skin and hair cara
products, The Body Shiop Infroduced a generation of consumers o the benelils of a
wide range of best sellers from Yitamin E Moisture Cream fo the Tea Tree Qil range
and Banana Shampoo

It iz estimated that The Body Shop sells a product every 0.4 secands with over 77
rmillion customers fransactions through stores worldwide, with customers sampling
the currend range of oeer GO0 products and more than 400 accessaries,

The Body Shop has always believed that business is pamarily about human
relationshipe. YWe beligwa that the more we listen 1o our stakehalders and indohe them
in decision making, the betar our Busingss will ron

In 1999 The Body Shop brand was voted the second most irusted brand in the UK by
the Consumers Associalion. According to the 1937 Interbrand sureey crileria, tha
company was manned 28th top brand in the word, second in the retall sector. In a 1938
repor, & suney of international chief executives in The Financial Times ranked The
Body Shaop tha 271h most respectad company in the warld

=3 our reason for being

contact us



General Mortors

http://www.gm.com/

DV

>
o

General Motors

DV



Owner Center

Husmee Careers

GM Retiress

Ll Mows

&M Brand Web Sibes |

|
The Cempany

-

-

k

-

-

E

Corporate Information
Campaniy Prafile

History

Slobal Operations

Doing Butiness with G
Corporate Eeporting

For GM Eatires§

Corporatbe
Responsibility
Inwestor ITnformmaltion

onily GH
Caraers

Mves B Eweanits
Autbo Shows
Racing

Company Merchandise

R T E——
Ao alive

CM Warldwide Rigueit bnfermation

The Company

Company Profile

seneral Motors Corp. (NTSE: GM), the world's
.-:I'I\T'l:1-|. automaker, has been the ..IUI_l-ﬂ irauEkrs
Founded in 1908, GM
today emplays about 323,000 peaple around the
qaarld. It has f iring aperationg in 32
auntries amnd |l in 200
countrnes, In 2004, GM sold neady 9 milhen cars
and trucks globally, up 4 percent and the
second-highest total in the company's hesbary,
3M's glabal headquarters are at the GMH

Henalssance Lenter in Detron

cales |leader sinca 1931,
0[]0 T

te vERicles re 5

In 2004, for the fourth consecutive
year, GM set industry sales records in
the United States, its largest market,
for total trucks, pickup trucks and
sport utility vehicles.

Developing partnerships around the world.
M 18 the |u--._'--r|' L sharehalder in GM Daswoo
Aubto & Technolagy C
product, powertrain and purchasing
callabarstions vwith Suzul Mator Corp. and [suzu
Motors Ltd, of Japan. GM also has advanced
technology collaborations with DaimlerChrysler
A and BMW 4G of Germany and Tovota Motor
~orp. of Japan, and vehicle manutachuning
sentures with several avtornakers around the
world, incduding Tovoka, Suzuki, Shanghai
autornotive Industry Corp. of China, AVTOVAZ
of Russia and Benault £4 of France.

."‘.q”'.lll eyt "I."II.'I'-

Building brands. Leading the way.

sM's automotive brands are Buick, Cadillac,
Chevrolet, GMC, Holden, HUMMER, Opea
Fontiac, Saab, Saturn and vauzhall.

Current Orifers

Dealer Lacater o#ly GM Sitiod en Expaiol

Ficdured, froem |att 1o right

G Fichard Wagoner, .
GM Chairman & Chief Execudive Dfficer

Jodn M. Dewvine
GM Wice Chairman and Chief Fnancial Officer

Rolart A, Lutz
G Vica Chairman, Globsd Product Devalapement

sre 2old under
the GM, GM Gaodwranch and ACDeles brands
thraugh GM Service and Parts wihuch
supphes GM dealerships and distributors worldwide,
GM engines and transrmiissions are markebed
through GM Powertrain.

Genuime GM Parte and accesespprias

<
pErations,

orld's leading financial
SEFYICES COMPAanies GMAC Financla
affers automotive and cammeroasl financing alang
with an array of mortgage and insurance produchks,
ixM's OnStar s the industry leader in vehicle safeky
security and informabion services,

GM aperates ane of the w

SEr FICES, wilack

Record-breaking performance,

In 2004, for the fourth consecutive year, G sck
industry sales records in the United States, ds
largest market, for total trucks, pickup trucks and
sport wtility vehicles, In China, GM's second-largest
market in 2004, GM's sales increased 27 pearcent
and sekt a company record.

Click hers for further information about GM's global
operating groups and major subsidiaries

L
Contact Us | Privacy | Skemap | Search

Copyright @ 2005 Ganeral Motors Corporation
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and the Enwironment
* Children and Familias
o Support and Adwice
* Hate Crime
* Meighbourhoods

* Young People

fwant o,
» get information
* get sormething done
* get inwolwed

2 say something

A - Sides
2 Orug=s and Acohol

* Local Crime Figures

[ Search Mews

N 2004-2005 safersouthwark
Crime and Disorder Partnerships partnership
M ews Links Site Map A-Z of Initi atives Fublications Help

Donate & phone save a life ¥ How you can help

Wormen's Aid and The Body Shop
=top YWiolence in the Home Campaign

Domestic violence can affect anvone: 1 in 4 D ONATE

wiomen experience i in their lifetime and tvo

wwomen are killed every week by a partner ar A P HO N E
former partner.
People affected by domestic violence live in SAVE A LI FE

fear in their owen homes, They often feel
izolated from the outzide world and find it
hard to get help. Women's &id and The Body Shop are working wwith Fonesforsafety to take action
and make these women safer.

Fonesfarsafety iz a new mokile phone recycling scheme wwhere old mohile phones are transformed
irto perzonal alarmz. Thesze alarms provide a free one-touch dial zervice to 999 and alzo receive
incoming callz for added reassurance. When activated, the emergency services recognize the
alarm and provide an immediste response. For someone threstened with domestic violence these
phones are a lifeline.

By donating wour ald mokile phone you can help more women feel safer and less vulnerable &t
home. Please donate vour old mokile phone to The Body Shop Stop Yiolence in the Home campaign.
Uzing the lstest technology we'll transform your lifeless phone into & life-zaving device, or recycle i
to raize funds for the campaign.

Simply put vour phone inan envelope addrezzed, 'FREEPOET Fonebak Recycling (The Body Shop)!
and pop it inthe post (freepost of coursel) WYWhy dont vou azk wwhat happens to old mokile phones
at work Perhaps vour company can alzo suppor the campaign. Spread the wword and tell your
fatmily and friends to donste their old phones too. Dont worey if vour phone doeznt work. We can
2ill recycle it and raize funds to zupport the campaign.

Ancther way to support the campaign is to buy a Stop Violence in the Home key ring. Simply visit
vour local The Body Shop store and pick one up for £2. A1 profits (£1.25] will be donsted to
zupport the work of Waomen's &id and Fonesforsafety.

For further information on the campaign, click here to vizsit the Body Shop’s website

Who are Women's Aid?

Thiz wear, Women's &id celebrates itz 30th bithday = the national domestic violence charity that
co-ordinstes and suppors & nationwide netvwork of over 300 local organizstions providing more
than 500 zervices working to end violence againzt women and children.

Women's Aid works to protect abuzed women and children and delivers real change 1o keep
wwoimen and children safe.

Women's Aid provides vital 24-hour lifeline services through:

« 3 unigue online information service

« itz publications and rezources (information available in 11 languages)

« 0303 2000 247 the freephone 24 Hour Mational Domestic Yiolence Helpling, runin
partnership with Refuge.

For more informsation on Women's &id, click here to visit the women's aid website or contact
Elie e.smithsondwomensaid.orguk or ring 0117 3583 7133,

Pubilshed 171104



Peace at Work

http://www.peaceatwork.org/Zindex.htm
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IT IS YOUR BUSINESS

IT1S NOT YOUR BUSINESS!

BUSINESS
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How We Gan Help

Workplace Viclence 101

Contact

Free,_monthly e-newsletter
Incidents - Court Gases - Research - Reports - Legislation - News

—just click on the ereen envelope to join—

Get our FREE B3
e-Newsletter on
Workplace
Yiolence

Emplovers.for Violence Prevention | About Us ] Blog |

Peace at Work

| What's New?

Addressing Domestic Violence in the Workplace Report and Forms

Downloads

Employers for Vislence Prevention

Jamestic Violence in the Workplace

Preparation and Respornse Kit

Also a study of tic Wiol A It in th
reveals trends and factors to help develop security plans.

Check out our Blog for up-to-date reports, inzidents and news about waorkplace

violence.
It iz updated weekly, often daily. Feel free to post comments!

Go to Cases to review our databaze on workplace violence incidents. Tragically,
there are hundreds but we listed the most recent and are adding our archived records.

With the NG Safety Council

We are a non-profit agency dedicated to violence prevention, in and with, organizations. To meet our goal we work with businesses,
educational inzstitutions, government agencies and other non-profits to increaze awareness, build coalition, develop programs and skills
in order to reduce the frequency, the severity and the impact of violence in our world.

Please contact us to let us know how we can help,




ProNational Liability Insurance

http:.//www.pronational.com/

Medical Risk Management
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Coverage Infio

Risk Managerman
Claims

Agent Search

Mews You Can Lse

Insured Senices
Agent Services

linvesions

Irw@stor Home Fage
Shock Guale
Governance

Aot

Careers

Privacy Policy
Disclaimer

C-ontact Indo

Maps and Directions
Financial Ratings
Ahout ProAssurance

Coverage Info

Who We Are

Prafssuranta subsidiaries farm the backbone of the nation's prémier profassionals’ risk
management and claims defense company, We are the fourth largest medical liability
insuner in the United States and are a leading writer of pargonal lnes coverage for
Michigan educators and their familigs,

Hurricane Relief

| Physicians considering volunteering for hurricane relief efforts should
click hare for information on medical lability coverage.

Learn About Professional Liability Coverage

Apply loday for supéridr coveérage that meaels your neads, Click heré and récéia
informmation on obtaining & ne-obligation quote while selecting the insurar-of-cholce of
awer 30,000 health carg prafessionals

Learn About Personal Lines

Click here and receive information aboul the personal lines we offer to Michigan
aeducators,

In the News

Profssurance Reports Resulls for tee Thind Carten of 2005,

Infadimaticn Abail the Waedical Liability Crisis: Facl sheais and
research papers designed to help you understand the issues,

|H | PM.DR(H Download Business Associale Agraanment for HIPAA

compliance,

| | | I 1

| Medical Liabiliey Cr

DEFENDING
GOOD MEDICINE

g% | Login | Home

A

v R W oW

PRA Stock Price
Cusrent Price; 11/22200%
A ol 02 P

5024 0
Wolame: §
20 min. delayesd

L) Medical, ﬁ ProNational 9,’.3\.:: RIC, Inc. WPt poamaia €O



REFRESHER Publication

http://www.harriettubman.org/about/index.html
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Seattle Mariners

http://seattle mariners.mlb.com/NASApp/mib/index.jsp?c id=sea
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MEws » Details remain in Beckatt deal

THE OFFICIAL SIT_‘§ OF THE SEATTLE MARINERS
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HARIMERS QUACK STATE =
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Seattle Mariners v i
Select Timeframe w |

| Dpisplay Results > |

Hews

Mariners catch a risi
The Mariners and Kenji Johjima have reached agreement on & three-year contract that will
make him the first Japanese catcher in the Major Leagues. A six-ime postzeason All-Star,
Johjima had & 305 caresr average and won seven straight Gold Gloves in Japan, More >
= Johjima's O & A session = Fantasy analysis = Official team release

TRAVEL PACKAGES

C0/DVD FOR

awy maseeai e NOW!

Who is the best first baseman in
Mariners history?

O Bruce Bachte
() Alvin Davis
O Tino Martinez

) John Olerud
Yote =

—
S—

et

Fan Forum  Mar
Fantasy

hedule

Roster  Safeco Field

BHz|3lalsie] €NP

ng star in Johjima

HARINERS UPDATE

= Mariners catch arizsing star in Johjima

= Mariners mailbag Moyver back for mare?
= 1 & A session with Kenji Johjima

* Mariners tweak 40-man roster

= Wilzon giving back to Sesttle

= Mariners' Adamack wins Fishel Lward
* Free agent Moyer talks with other clubs
= More Headlines | Post & Mariners blog

* RSS News Feeds [ETIH

SIGHTS AND SOUNDS

Baseball To Go
Wobile news alers,
ringtones, wallpaper, video
highlights and more,

A Ringtones | Wallpaper
HORE SIGHTS AND SOUNDS
= Jitm Street on Johjims signing <)
= MLE .com with Jeff Clement: .= 561 | 350K
= lbanez's three-run homer; .21 56K | 350K

PHOTO GALLERY

Relive the Mariners' week in
pictures with our weskly
photo gallery

Launch Gallery >

iz 'I ;(.i--:'

[T Y HEADLIMES

= Delgado repartedhy deadt to Mets

= Samson: Marlins wil explore relocation

= Details remsin in Beckett-to-Sox deal

= Mets give Wagner taste of Big Apple

= More MLB Headlines

OFFICIAL RELEASES

= Mariners sign catcher Kenji Johjima

= Mariners add =ix to Major League roster

* Mariners announce 2005 Elis Award winners
= Randy Adamack receives 2005 Fishel Award
= More Releases

REGISTER = LOG M |m FOWERID BY S ’
| Y Sun
-

BOCKMARK | =% = |

= (SEATTLEMARINERS.COM )

1
Search Go

Mobile Shop Tickets

™ Habital for Humanity*

Auction  Arcade

BE TREATED LIKE AN MVP.
EVERY TIME YOU SHIP.
———

Find Your Ultimate job!

—EATE
seattiemariners.com |

& viDEo

.,

CURVEBALLS.

Customer service is
back in shipping.

1 lehire Suzuki slazhed his 1,000th
Hajor League hit in June.

L In honor of Dan Wikson's retirement,
the Mariners say, "Thanks, Dan!"

s, -
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EID NOW!

F=2i37BCTHS

MARINERS
QUICK LINKS
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2006
Ford C. Frick Award
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INFORMZ
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Mariners Magazine
Mariners Gift Cards
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Schedule
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Learn more
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ticketExchange

Season Ticket Holder
Seats and More

Register for the FREE Official Seattle Mariners e-mail
newsletter featuring exclusive content, special
offers, great giveaways, ticket information & more >

E-mail: Create Pasanord:

Zip/Postal Code: _Birthday:
mm || dd | v || yyyy v_| |
i
By registering | agree to the MLB.com Ailm
Privacy Policy & Terms of Use,

Register > e
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Tubman Family Alliance
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